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THE NEW LUXURY
Robb Report Chief Editor Thomas Garms
Robb Report is the only multi-topic magazine in Germany about special
experiences and moments, outstanding products and an extraordinary lifestyle.
Top-class authors and photographers explore how a contemporary concept of
luxury is defined - knowledgeably and entertainingly staged.
The material gain in prestige has long since ceased to be the main focus.
The new luxury is taking on immaterial features, presenting itself inconspicuously,
for example through the consumption of compatible, ecologically produced food.
Freedom, peace, tranquillity, intact nature and health are just as important as
beautiful products made with a love of craftsmanship or excellence in terms of
technical innovation, processing, design and sustainability.
Each issue fulfils the high journalistic standards of quality and exclusivity of the
topics, which reflect all facets of a sophisticated, pleasurable but also individually
oriented lifestyle.

12/15/2020

2

THE NEW LUXURY
Editorial Concept
• Robb Report is the only multi-topic and international luxury magazine in the
German-speaking world
• Robb Report works exclusively with top-class authors and photographers,
all of whom have many years of expertise in their fields
• Robb Report sets the highest standards for quality and exclusivity of topics
• Robb Report underlines its absolute unique position in the luxury segment
with its look, feel and layout.
• Robb Report is the navigator for individualists and connoisseurs and is
aimed at people who enjoy quality and special brands - primarily men 35+.
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Luxury - multi-thematic & curated.
Impressions
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Robb Report
What is new - what remains?
Cover Concept: An illustration with a white passe-partout provides an
absolute unique selling point and guarantees maximum attention.
New claim: 'The New Luxury'. With this we underline the further developed
editorial concept and take into account the strongly changing luxury market
and luxury concept.
New, fresh layout with a large amount of white in the magazine and a
stronger magazine structure.
3 fixed categories: Navigator, Luxury Reads and Standards.
Now regular: Dynasty within the Luxury Reads - clans that move the world.
Also new: Columns on relevant topics with attitude and opinion. Johann
König from Berlin for art and tailor Jürgen Reschop on the subject of fashion.
The editorial presentation of the core topics watches, cars, travel, yachting,
technology/gadgets, fashion, living/design/architecture is a permanent
feature.

The new Robb Report provides orientation in the newly invented luxury
market, offers editorial diversity, more relevance, topics with added
value that have never been read like this anywhere else.
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Many countries, one theme.
Robb Report - the global luxury media brand.
Robb Report inspires readers in 30 countries.
The 17 editions are published in twelve different languages.
Despite the cultural differences, luxury, values, attitude
our connecting elements.
The beginnings of Robb Report date back to the 1970s
years, when the founder and namesake Robert White
had the idea to sell antiques and cars.
His first customers were the members of the American
Rolls Royce Owner's Club.
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Who reads Robb Report? Smart individualists!
arrived. with purchasing power. active consumers.
mainly men
Top Job*
Married
30-59 years

35+
63%
58%
77%

75% of readers have a HHNE + more
33% of readers give € 2,000 or more every month
for personal luxury from
Robb Report readers afford the very best
quality in cars
52%
Food & Drink
67%
Living & Furnishing
63%
fashion
47%
Robb Report readers are particularly interested
in holidays
71%
Watches, Haute Horlogerie 60%
Architecture, real estate
58%
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Reader survey - issue 02/2019
*) Self-employed - Freelancer - Executive employee
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For hunters and collectors
Targeted successful placing
Print run:

60.000 copies

Paid circulation:

26.000 copies

4.000
12.460
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Newsstand Sales

Our regular Touchpoints are selected
cooperation partners from
the automotive industry (premium/luxury
class), limousine services, hotels, smoker
lounges, golf, polo and business clubs,
first class airport lounges, jewellers and
partners from the cruise industry.
At these first-class touchpoints we
reach our core target group 100%
without wastage!

9.200

Controlled Circulation

The Controlled Circulation is
individually adjusted for each output.

Subsciptions
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Schedule 2021
Robb Report

Publication
date

Week

01/2021

16.03.2021

11

02.02.2021

02/2021

18.05.2021

20

03/2021

28.09.2021

39

04/2021

23.11.2021

47
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Advertisments
Booking and
Advertisments
cancellation date
Copy deadline

Ad Specials
Booking and
canellation date

Ad Specials
Delivery
Print Shop

16.02.2021

14.01.2021

25.02.2021

06.04.2021

20.04.2021

18.03.2021

29.04.2021

17.08.2021

31.08.2021

29.07.2021

09.09.2021

07.10.2021

21.10.2021

21.09.2021

02.11.2021

9

International contacts
Advertising Director
International Business +
Frankreich & Monaco
Contact: Dagmar Hansen
JAHRESZEITEN VERLAG GmbH
Harvestehuder Weg 42
20149 Hamburg
phone:+49/40/2717 2030
e-mail:dagmar.hansen@jalag.de

Grossbritannien & Irland
Kontakt: Stefanie Stroh-Begg
Mercury Publicity Ltd.
99 Grays Inn Rd.
London WC1X 8TY
T +44/ 7798-665-395
E stefanie@mercury-publicity.com

Schweiz & Liechtenstein
Kontakt: Eva Favre
Affinity-PrimeMEDIA Ltd
Case postale 20
Route de Mollie-Margot 1
1073 Savigny
T +41/21/781 08 50
E info@affinity-primemedia.ch

Belgien, Niederlande & Luxemburg
Kontakt: Anita Rodwell
Mediawire International
Plein 1945 nr. 27
1251 MA, Laren
T +31/651/48 01 08
E info@mediawire.nl

Italien
Kontakt: Meike Belloni
Media & Service International Srl
Via Giotto, 32
20145 Mailand
T +39/02/ 48 00 61 93
E info@it-mediaservice.com

Skandinavien
Kontakt: Finn Greve Isdahl
International Media Sales
P.O. Box 44 Fantoft
5899 Bergen
T +47/55/ 92 51 92
E fgisdahl@mediasales.no

Spanien & Portugal
Kontakt: David Castelló
K.Media
Calle Santa Engracia, 18,
Esc.4, 2 lzq.
28010 Madrid
T +34/91/702 34 84
E info@kmedianet.es
12/15/2020

Österreich
Kontakt: Michael Thiemann
Jahreszeiten Verlag GmbH
Alt Seckbach 5
60389 Frankfurt
T +49/40/22 85 92 99-6
E michael.thiemann@jalag.de
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ROBB REPORT – THE NEW LUXURY
Frequency 2021
4 issues
Copypreis
€ 14.Full page 1/1 4c
€ 17,600.- gross
Format
20,5 cm breit
27,4 cm hoch
Circulation Germany
60,000 copies
Target group
ultimate luxury consumers;
focus on men 35+

Robb Report is the only multi-thematic
magazine in Germany about special
experiences and moments, outstanding
products and an extraordinary lifestyle. Topclass authors and photographers explore how
a contemporary concept of luxury is defined knowledgeably and entertainingly staged.
In each issue, the high journalistic standards
of quality and exclusivity of the topics are
fulfilled, reflecting all facets of a sophisticated,
pleasurable but also individually oriented
lifestyle.
The Robb Report brand has been the ideal
platform for sophisticated brands worldwide for
decades - and since October 2016 also in
Germany.

Robb Report 04/2020
click here.
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Grundpreise 2021
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ROBBREPORT.de – Luxury without compromise digital
ROBBREPORT.de inspires and entertains
people with intelligent, exclusive and informative
messages and stories. The website is dedicated
to passion for luxury.
The editorial features multi-thematic topics like
mobility on the road, in the air and on the water,
watches and clock making, travel, enjoyment at
the highest level, design & living, fashion &
shopping and electronics
33% female, 67% male
48% between the ages of 25 and 44
52% mobile user
49% Desktop- and Tablet-user
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Source: Google Analytics August 2019, 12

