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Luxury is not about volume!
Luxury is attitude.

Robb Report 2026 — what really matters
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26
6 issues in 2026
® O epor Expansion of frequency as a clear investment in the brand
BODY & MIND ISSUE / statussymbol Haut / Sieben Tage im Ayurveda-Retreat / Ein Moterrad ® Anniversary yeal'
zum Niederknien / Die Uhrenneuheiten des Jahres / Aufbruch bei Versace / Istriens Longevity-Formel 10 years |n Germany / 50 years |n the USA — Strong Communlcatlon platform
Anniversary edition 6/2026

@ Sections + new layout
Style, Design & Craftsmanship,
Motor,
Travel & Enjoyment
and Values & Business.
The new sections structure each issue — in a revised, opulent layout. First insights on the
following pages. More opulent, more elegant, more generous
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@ Digital Expansion
Monthly Luxury Newsletter (25 % opening rate, > 4.400 subscribers)

Sign up here.
Crossmedia updates more to come!

Robb Report Nr.45 D 14,00€ A1470€ CH2700CHF Bel /Lux1640€ SLIBM0€ I/F/E1840€ Deutsche Ausgobe

| % 1T Robb Report——:,—

{IA N 07.00.26 ROBB REPORT MAGAZINE PROFILE


https://www.robbreport.de/newsletter

— 7ZKITE] Robb Report

Schedule and focus topics 2026

Publication Advertisement Ad Special Ad Special
date Booking and Advertisements Booking Material
Cancellation date  Copy deadline  Cancellation date deadline
01/2026 By the Sea 05.02.26 6 29.12.25 09.01.26 02.12.26 09.01.26
02/2026 Style Issue 26.03.26 13 11.02.26 20.02.26 06.02.26 27.02.26
03/2026 Body & Mind Issue 25.06.26 26 08.05.26 20.05.26 04.04.26 29.05.26
04/2026 Travel Issue 03.09.26 36 22.07.26 31.07.26 17.07.26 07.08.26
05/2026 Legends of Luxury 15.10.26 42 02.09.26 11.09.26 28.08.26 18.09.26
06/2026 Anniversary Issue / 100 questions about Luxury / Best of The Best 26.11.26 48 12.10.26 21.10.26 07.10.26 28.10.26

Topics subject to change at short notice by the editorial team
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»otyle, Design & Craftmanship“

Timeless aesthetics, enduring values and a conscious return to quality — from fashion to interiors.

- y STIL @ WATCHLIST

PIAGET HERMES
22 e Pols 19 T ack

nite goa, 332,500 calfskin hondbop, §3.450

L8-karor 1050
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Exklusive insight — unpublished layout — work in progress
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,,Motor*

Engineering artistry between farewell, performance and the future.

MOTOR 4} MERCEDES

Die Mercedes S-Klasse kommt mit einem umfangreichen Facelift. Kein
Modell hat eine so identitéatsstiftende Bedeutung fir die Erfinder des
Automobils wie diese Limousine. Daher ladt Vorstandsmitglied Jorg Burzer
zu einer exklusiven Ausfahrt — in vertauschten Rollen.

TEXT Tim Cuthe  Fovo 222 72737
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MOTOR «» MERCEDES
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,1ravel & Enjoyment

Exceptional destinations, special places and personal recommendations for inspiring getaways.

REISE +3 SAINT PETER

Gdﬂz oder
gar nich

Aus der Not heraus fand der australische Koch
Josh Niland elnen Weg, dle Zubereltung von Flsch
In elne neue Dimension zu fohren. Seln Restaurant
Saint Peter gilt heute als elnes der aufregendsten
der Welt — und verandert den Blick auf das, was
elnst als Abfall galt.
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SAINT PETER

nuvmmnnmnmmmausmopum
aine Rsvolution o Toren. Hier, 0 der
um-masxmw Gront sich i Weit, d Josh Nind
arschafion hot. Mt solnom Restaurant Saint Potor 20 of Im
August 2034 In den sinstigen Pub oin. Saithar ist dleser Ort
dor Ibogr oines kubnarischon Autbaschs. Und noton der
Bogutstonung Ubor das Nowe kiensn dio Gisto Juch ctwas
0 ¢ino Gastestaitung lornon - und viokicht 3uch ber
schsoitat.

Um dle Motive aines Revoluzzars 2u verstohon, mess
man Ihren Ursprung kennen. Bat Josh Niland llegen 5 In
Gkcnomischar Not - und ainer Dittarsen Erenntnis. Im Jahe
2006 entfMate der damals 26-L3trige sain erstss Restaurant,

Gehminuton vom houtigen Standort antimt.
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gestahat. Und cing Geschichis srzahit, sine Welt auftaut und
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Goch wr e Fischasgan Chigs probiert - Knuspr, oinsg-
13, 0hne FsChgeschimack -, varssah Hiar geht a5 3uch um
o Frage, warum man skzeptiont, cias mohr ais e Halna
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NIGnd fand $ina antache, 1adkaka Losung: Fisch wie Flalsch
2 bahandein. Nichts wogwerkan, 3865 wettorvarwertan Was
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Werian unGowaschan auf Haken in KEhirSeman sufgetingt
- Bt aine Walg neus Art dar Vararatung.
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»Wir konnen nicht jedes Teil eines
Fisches durch ein Fine-Dining-Restaurant
zwangen. Aber wit sollten es zumindest
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,Values & Business*

New centres of power, investment culture, responsible ownership — complemented by female perspectives on luxury.

-die-Uhr-Zugang um l

WERTE ¢} SCHLIESSFACHER
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Fora Jowrg Lats Phoradesgn

Spektakulare Tresoreinbriche haben das Sicherheitsversprechen der
Banken erschuttert - und einen neuen Markt geschaffen: private Sch

fachanbieter. Sie versprechen Hightech, Rund-um
personliche Betreuung. Ein Blick auf ihr Geschaft.
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WERTE

w Bedeuting einamals geeiadee Erfind
verschwindet nicht allmahlich, sie bricht von enem Tag auf
den anderen zusammen. Beim BankschieOfach Isst sich
dieser Zexpunks exake datieren: Es war aen Samatag, den 12
Jarwar 2013 wm 704 Uhe. I Berkin-Stegitz durchdringen
Gangster mit einem Kermbohrer eine Tresorwand und ver
schaffen sich Zuteitt 2u einem Saal mit BankschiieBfichrn.
Drineen knacken sie eines nach dem anderen, erbeuten
Ubren, Gaidbmen und Rasgedd im Wert von insgesamt und

o

SCHLIESSFACHER

im shwarsen Annug mit einem norddetsch.rustikalon
*Moins. CEO Justus Westerburg brauche noch einen Mo
mene, sagt e« 2 Dittet in den Wartebessich nit desi braunen
Ledersesseln

Fin Kunde titt ein. Der guau melierte Herr kst sich in
einen der Sessel snken. Weni spdter kommt seine Frau Hin
2u. Sie habe gerade den Vertzag r e Fach unterschrieben,
erzahit er dem Reporter, er selbat sei schom linger Kunde
Warum hier? Die alten Ficher bed der Sparkase hitten ihnen

zehn Milonen Euro, R: werden Sach
sagen: In disom Momenr berstieg die Professionaitit der
die 3 ungen
vieder Baniken Und das Schimmste Es war erst des Acfang
2021 schiugen Gangstes in einer Hambusger Sparkasse
in Norderstodt 24 und weeursachion nach Sehitnang der
Bank winen Schaden von bis 2 40 Milicnen Eura Wieder
Uberschisgen sich Medien mit Superdativen. Weihnachten
2025 gelang er bislang grédie Coup: In einer Sparkasse in
Gedsonkiechon B ee lnerten Finbrchor 3000 Ficher. Scha
. Die Titer drangen iber s
benachbartes Parkhaus in den Tresorraum ein. Cer Dieb
stahl - er wan 50 spektakulie, dass das ganze Land dariiber
sprach une er dem guten when Rankschliniiach den letsten
Rest seines Vertravenswirdighsst kostete

densurrene 100 Milioner

B, exzen« bereitet. Dann fallt das Wort <selsen
Kirchens. Hier fiikle e sich sicharer. Das Griibeln jedenfals
i verichwancen

Nacht der offeren Tor

Sicharhwit ist fir Banken cas, was Hygiees fir Arzte St o
Grurch abet auch ein Tag fir
Tog muss es eingelost werden. Hin und wieder kostet das

Geld ir neve Technik und vor allem erfordert es gewissen
hafte Pericealartwit. Vemachlissigen Ase die Hygiene,

w0 nfiern e Rakieion de Wunden B Patienten. Yer
nachidsugen Banken die SicherheR, 50 Kaven Kriminelle die
hostbarsten Schitze iheer Kunden. Bakterien und Gangster
haben aber nach etwas gemein, sie wiblen immer den Weg
des geringsten Widerstandes. Und manchmal, ja manchmal

»Man darf kein Neurotiker
werden, aber man muss mit

Justus Westerburg

Und doch legt in diesem Niedergang auch ein Anfang.
Wikwend dins Rarkschlielifach rum Scherhet ko wasde,
wuchs im Mintergrund eine technologisch getricbene Bran
che heran - eine, fir e jeder spektakulire Dietistahl wie oin
Konjunbturpeoge amen wirkt. Sie wirbt mit besserem Service
digitaber Kontrolle und exkluster Betreuung - und nichts
weniger als eivem neuen Sicherheitsversprechen. Doch wie
belastaar it o5 in Zeiten hochprefessioneler Krimralta?
Ien Warteraum cer Sicherheit
Am Eckeingang eines Burcgebludes in der Mamburger Cry
leuchton der Sehriftzug «Trisore Das Unseenehmen it dout
sehar fur b
2020 estffrete €5 in Berlin seinen ersten Standoet. Heute ist
Trisce mit neun Filialen in deutschen Grolistadien vertreten
- darunter Koln, Frankfurt, Miinchen und eben Hamberg,
gleich grgeniber com Matreemal S2 Nikolai

Orrnen empfangt enen en breitschutriger Angesteliter

wachsamen Augen
durch die Welt gehen.«

st da aach gar ki Widerstand

Dée Tir vom angrenzenden Parkhaus e Sparkasse in
Gelsenkirchen soll offen gewesen sein. Ermittier prifen
den Verdacht, dass sie von Bankangehbrigen manipuliert
wurde. Sie fhrte die Tter Zuniichst in einen Archivraum
und vom dort ies Herz der Rank

Wahrend in Deutschiand der zwete Weihnachtsfelertag
beganger. wairde, baten sie den Kernboheer au, loghen de
Kihtwasserschlauch i G Damentoilette urd drehten dar
ohrenbeciubend ki Kein Alwem helte ki Kein Kommardo
der Polizel rofite an. Nur ein paar Stunden dauerte es wohd
und dann waren sie drier im Trosomaum. 48 Stunden lieden
sie sich Zoi, wm alle Ficher 2u knacken. Am Ende speiiht
she Sdure an die Winde. um DNA-Spuren 2u vernichten, und
entkamen. Bn ganzes Land stellte die Frage: Wie konnte
das biofl pasimen?

»Fiir die Banken ist dirs SchieBlach oftmals ein Abifull
produkt neben cem Mauptgeschifts, sagt Sascha Puppel und

132 Rork Repart

ergestevertes Syssem fohet dos Schietfoch ou:

Manchner Trisor-Fiiale

erklirt damit die 2um Tell miserablen Sicherhetsstandaeds
ancher Imstitute. Er it abs Deutschiands renommienes
ter Experte fie Tresorsicharhelt und titt regeimiBig als
Gutachter vor Gericht sul, wenn es nach Bnbirichen um
Haftungsfragen geht. Dane pelft er, ob Anbieter ihre Sicher.
Pt svwrsgnechen tatiachich singehaten haber.

Wenn Puppel Gbe: BankschioBfacher speicht, entstahe
das Bid eines Geschaftszweigs, der fir einige me mehe
wae als ein Nebensrwerd - untergebracht Im Keller einer
bestehenden Immobile, kalkubert mit geringen Risiken

Der >Sarvices bestand vieloroets aus winemn Wartebesich
m blubberndem Wasserspendes und Offnungszeiten von

m Tresorroum in die diskrete Kobine - wie hier

9.30 bis 16 Uhe. Puppel sagt sWiele Bankvorstinde haben
ey, es paishert schen michti.c

Branchen kene or sagen, vide Banker hitten das Geschift
chnehin lingst loswesdes wollen - und run enst recht. Allein
e Commerzbank hat in den vergangenen Jatwen die Anzahl
iheor Sehiedfiicher bundesweit von 730000 sl rund 100000
weeringent. Die meiston Sparkassen weringern ebenfalis ike
Angebot. as begt enerseits am aligemeinen Filkalsterben,
aber auch daran, dass plotzich Banken gerwungen sind,
vielo Hundertimnande Fueo pro Filale in Sicharheitmall
Pahmen 2u ewetionen. Dadurch, dass o5 weniger Angebote
gbt, steigt die Nachfrage. Als die Volksbank in Berlin vor

133

G 07.09.26

ROBB REPORT MAGAZINE PROFILE

Exklusive insight — unpublished layout — work in progress

Robb Report




DESIGN. STIL. REISE. MOTOREN. WERTE.

¢ RobbReport

BODY & MI

Robb Report Ne. 45 D I14,00€ AI470€ CH2700CHF Bel /Lux1640€ SL1840€ I/F/E18,40€ Deutsche Ausgabe

Die bcst,

und was di

ND ISSUE / statussymbol Haut / Sieben Tage im Ayurveda-Refreat / Ein Motorrad

zum Niederknien / Die Uhrenneuheiten des Johres / Aufbruch bei Versace / Istriens Longevity-Formel

\f

R
vus dp'/Regcncratmn

linikenfRoutinen und Investitionen fiir ein langes, gesundes Leben =

Wissenschaft wirklich empfichlt

&

This is Robb Report

® © o o o @9

Luxury in all its facets
top curated, relevant topics - excellently researched, written and laid out, informative
but also entertaining.

Starting with impact: Momentum
The new front section immediately highlights two top stories that are perfect conversation
starters — inspiring, surprising and to the point.

Signature Look & Feel
New look with iconic recognition: more space, stronger visual impact, high-quality layout —
optionally with embossing as a premium statement.

Quality as an attitude
Robb Report Germany is the international, multi-thematic luxury magazine in the German-
speaking world — with a clear focus on ‘what really matters’.

High-calibre expertise
Robb Report works with top-class authors and photographers — for maximum credibility and
substance. International network of authors.

High-Value Audience
Navigator for individualists and connoisseurs: quality-oriented, brand-conscious,
predominantly aged 35+.
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What really matters: Luxury today

Value & Craftsmanship
Meaningful Experiences
Style & Attitude

Health & Wellbeing
Authenticity

Knowledge & Expertise
Personalisation
Sustainability

Comfort through Technology

Security & Investment

-
N
)N

L4
{IA( ; 07.09.26

ROBB REPORT MAGAZINE PROFILE

RobbReport——



Target Group.

Who do we reach?

Robb Report Germany is aimed at a luxury-oriented, high-value audience
regardless of gender — connoisseurs and individualists who appreciate
substance. Core target group: 35-55 years old.

The focus is on topics related to style, design and craftsmanship, collecting and
investment, extraordinary travel, culinary innovation, automotive, technology
for comfort, as well as personalities, attitude and wellbeing — always curated
according to the principle: what really matters.
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Successful targeted placement.

Print run: 55.000 copies

Total sales: 28.380 copies

4.420

g

Controlled Circulation Subscription = Single sales

Controlled Circulation is customised for each issue.

Our regular touchpoints are selected cooperation partners
from the automotive industry (premium/luxury class), limousine

services, the hotel industry, smoker lounges, golf, polo and

business clubs, first class airport and private aviation lounges,
jewellers as well as partners from the cruise and fashion industry

(e-commerce/stores) and the private banking sector.

At these first-class touchpoints we reach our core target

group 100% without wastage!

r )l 4 ~
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MANY COUNTRIES, ONE THEME.
Robb Report - the global luxury media brand.

) ) Quol}
l'\( )l)l) l'\C})( 1"l Robb Report inspires readers in 30 countries.
The 20 editions are published in twelve different languages.
Despite the cultural differences, luxury, values, attitude

our connecting elements.

Robb Report

O%ETSJE The beginnings of Robb Report date back to the 1970s
BEST - years, when the founder and namesake Robert White

had the idea to sell antiques and cars.

His first customers were the members of the American

Rolls Royce Owner's Club.

Robb Report

Fall's Forever

,"l(l( /, /// o,

2

hady)

Robb Report

Robb Report
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BEST CASE: RobbReport & =i Readly

Readly is the "Spotify" for the publishing industry. On Readly, new, additional target groups discover
our brand and thus also your communication. On average, we reach 3,458 unique readers. Direct
clicks from e.g. your ad to their website can also be tracked.

* The total reading time of the Unique Readers is 16 minutes - a very high value online!

* 81% of Unique Readers come from Germany

* 75% of Robb Report readers on Readly are between 30-59 years old

* 1,698 Readly readers have set Robb Report as a favorite, i.e. they are informed as
soon as a new issue is published. This is comparable to a subscription.

* Robb Report Germany is among the top ten in the ranking of luxury magazines
(ranking by luxury, men, D/A/CH, all age groups).

The Robb Report successes on this online platform are another asset for our cooperation
partners and advertising customers and additional proof of Robb Report's traction and appeal.

Source: Readly Analytics
Base: 2023-2025

Sy

@ Robb Report * RobbReport |+ RobbReport
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robbreport.de — online-Advertorial

3 months runtime

.......

Geheimtipps in Europa: 8 noch
unentdeckrte Reiseziele

MOBILITY

Teaser
Homepage

Your
Advertorial

RabRepast
w

i & Co sev sl Wachsume Whe der eeue Reeall-Fo-
e urd de 2t dbe Marke = Disopa nes defimcren

Place your brand message and present yourself to a relevant target group in an advertorial.
The teaser ad guarantees visibility on our homepage.

Advertorial/partner presentation
Texts, images, video: Materials are supplied by you and integrated by us to fit perfectly.

Traffic driver

Permanent editorial teaser

Optional traffic driver

Co-branded medium rectangle or leaderboard, social media posts (Facebook & Instagram)
with link to the advertorial can also be booked.

Runtime:
Advertorial:

Media costs (gross):
Production costs:

3 months
minimum 4.500 page impressions guaranteed

9.400,- EURO
1.500,- EURO

media costs are discountable and commissionable, production costs are not discountable or commissionable.
all costs plus VAT.
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Newsletter

Stand Alone oder Teaser ad

ROBB REPORT - THE NEW LUXURY

Werte Frounde des feine Geschmacks,

Land your advertising message directly in the mailbox of your target group. Whether with a
competition, an advertorial extension or a stand-alone block. Is your topic perfectly suited to your
target group? Then we would be happy to send a sponsored stand-alone newsletter to newsletter
recipients.

Welcome to the very best company

Newsletter subscribers experience the luxurious world of Robb Report - full of fascinating
destinations, visionary designs, inspiring personalities, gadgets and trends. The Robb Report
newsletter is the ticket to an exclusive community.

In the Robb Report newsletter, users can expect not only the most exciting stories from Germany, but
also the highlights from the international world of Robb Report - because good taste knows no
borders.

PRODUCT FREQUENCY PRICE PRODUCTION-/
TECHNICAL COSTS*

Newsletter Teaser 1 € 1.000,- incl.

Stand Alone 1 € 3.500,- incl.

*media costs are discountable and commissionable, production costs are not discountable or commissionable.
all costs plus VAT.

{IA(} 07.09.26
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Digital Pricelist 2026

Product

Teaser Ad

Online Advertorial + Teaser
Content Home

Topic special

Partner package

Brand Lexicon

Instagram Feedpost

Instagram Story (up to 3 Snippets)

Facebook Feedpost
Newsletter Stand Alone
Newsletter Teaser
Newsletter Sweepstake

Podcast - Native Spot
Podcast - Sponsored Episode

Banner - Halfpage Ad

Banner - Wide Skyscraper
Banner - Medium Rectangle
Mobile Banner: Content Ad 2:1
Mobile Banner - GW Interstitial

Video - landscape, full concept
Video - portrait, Social

¥

Runtime

4 Weeks
3 Months
6 Months
6 Months
12 Months
24 months

Lifetime
24 hours
Lifetime
1 Frequency
1 Frequency
1 Frequency

1 Spot
1 Episode

from 50.000 Al’s
from 50.000 Al’s
from 50.000 Al's
from 50.000 Al’s
from 50.000 Al’s

Lifetime
Lifetime

Price**

€ 5.200,-
€ 9.400,-
€ 51.000,-
€ 15.700,-
€ 30.400,-
€ 3.500,-

€ 1.000,-
€ 500,-

€ 1.500,-
€ 3.500,-
€ 1.000,-
€ 1.500,-

€ 2.500,-
€ 7.900,-

€ 40/CPT ROS
€ 40/CPT ROS
€ 20/CPT ROS
€ 45/CPT ROS
€ 70/CPT ROS

up from € 10.500,-

up from € 7.300,-

Production-/technical Costs*

Incl.

€ 1.500,-
€ 5.000,-
€ 2.500,-
€ 2.900,-
€ 1.500,-

Incl.
Incl.
Incl.
Incl.
Incl.
Incl.

Incl.
individual

€ 150,-
€ 150,-
€ 150,-
€ 150,-
€ 150,-

individual
individual

Possible brand

FE, AW, ME, RR
FE, AW, ME, RR
FE, (AW), ME, RR
FE, AW, ME, RR
FE

AW

FE, AW, ME, RR
FE, AW, ME, RR
FE, AW, ME, RR
FE, AW, ME, RR
FE, AW, ME, RR
FE, AW, ME, RR

FE, ME
FE, ME

FE, ME
FE, ME
FE, ME
FE, ME
FE, ME

FE, AW, ME, RR
FE, AW, ME, RR

*Not further deductible.Production/technical costs:

At 2,500 incl. media budget 1 correction loop / per correction loop: 150€
For 2,900 incl. media budget 2 correction loops / per correction loop: 150€ For 5,000 incl.

media budget / 2 correction loops per advertorial
**Plus VAT. Eligible for discount and agency commission.
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Your contacts
We look forward to talking to you

Sebastian Himmer Henning Meyer
Publishing Director Luxury & Senior Brand Manager
International

T +49 40 2717 24 96
T +49 175 907 64 89 E henning.meyer@jalag.de
E sebastian.himmer@)jalag.de

Click here for all international contacts and contact details.
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https://jalag.de/marke/aw-architektur-wohnen/
https://jalag.de/en/contact/
https://jalag.de/en/contact/
https://jalag.de/en/contact/
https://jalag.de/en/contact/
https://jalag.de/en/contact/
https://jalag.de/en/contact/
https://jalag.de/en/contact/
https://jalag.de/en/contact/
https://jalag.de/en/contact/

Robb Report Germany

What really matters.

Frequency 2026 Robb Report is the only multi-thematic magazine in Germany about
6 issues special experiences and moments, outstanding products and an

Robb Re Ort extraordinary lifestyle. Top-class authors and photographers explore how
p Copy price

é 152

a contemporary concept of luxury is defined - knowledgeably and
€ 14.- entertainingly staged.

STYLE ISSUE / pieneue Lust an alten Dingen / Wie zwei Deutsche Agypten zum Luxusziel machen /
D sitiose Uhrenikon

rerméchinis eines Johrhundertde: as Kartell der groBien Weil a

Full page 1/1 4c In each issue, the high journalistic standards of quality and exclusivity

€22,200.- gross of the topics are fulfilled, reflecting all facets of a sophisticated,

Formats pleasurable but also individually oriented lifestyle.

Dlllc Ml}tth . ;;8 g: \Iflv(-l,-(ijt:t The Robb Report brand has been the ideal platform for sophisticated
aller Limousinen g ) 9 brands worldwide for decades.

Circulation Germany
55,000 copies

Target group
ultimate luxury consumers;
focus on men 35+

ROML Report N 44 CLAMOE ATATOC SHINS OV Bel /Lux 1540 € SLIA0C 1/F /L1042 € Deutsche Ausgone

www.robbreport.de

Digital Editions

hare
Click here for schedule Readlu ﬁ'na?grgzmes

and further details

\NIR EAg Ad rates 2026
ZEITEN Robb Report——:—
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https://www.robbreport.de/
https://sharemagazines.de/
https://jalag.de/en/robb-report/
https://jalag.de/en/robb-report/
https://jalag.de/en/robb-report/
https://jalag.de/en/robb-report/
https://jalag.de/en/robb-report/
https://jalag.de/en/robb-report/
https://jalag.de/wp-content/uploads/2026/03/ROBB_REPORT_02_2026-spread.pdf
https://jalag.de/wp-content/uploads/2026/03/ROBB_REPORT_02_2026-spread.pdf
https://jalag.de/wp-content/uploads/2026/03/ROBB_REPORT_02_2026-spread.pdf
https://jalag.de/wp-content/uploads/2026/03/ROBB_REPORT_02_2026-spread.pdf
https://jalag.de/wp-content/uploads/2026/03/ROBB_REPORT_02_2026-spread.pdf
https://jalag.de/wp-content/uploads/2026/03/ROBB_REPORT_02_2026-spread.pdf
https://jalag.de/wp-content/uploads/2026/03/ROBB_REPORT_02_2026-spread.pdf

Robbreport.de

facts and figures

51

o RobbReport

Die Mutter
aller Limousinen

=
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What really matters

RobbReport.de inspires and entertains people with intelligent, exclusive and
informative news and stories. The website is dedicated to the passion for luxury
topics in the areas of mobility, yachting, living, style, travel and food & drinks.

Target Group

They appreciate luxury goods such as luxury cars, watches, fashion, yachts and
property. In search of inspiration, they want to be informed about first-class
products and services to further enrich their luxurious lifestyle. Our platform
provides information on the latest luxury trends, exclusive destinations, fine
dining, art and culture.

Channels
Online | Print | Facebook | Instagram | YouTube | Newsletter

Outreach

Website Visits | 97.323*

Website Page Views | 114.428*

Website User | 85.161*

Instagram Follower 4.494 | reach 20.120**
Newsletter recipients 4.474 | opening rate 23%***
Facebook Follower | 899**

Print run | 55.000 issues
*Apr - Jun 2026 | analytics.google
**Jun 2026 | Meta
***Jun 2026

\ )N {IA Y 07.09.26
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Readership details

The Robb Report readers are...




...readers in the advertising-relevant age group

While our readership is predominantly male, we also reach an exceptionally well-balanced, affluent target audience that is more than 40% female. Robb Report readers
are mostly over 45 years old - a stage of life characterized by peak purchasing power, significant decision-making authority, and a genuine affinity for premium
and luxury products.

Sex %
Age
18-24 years I 2,5 A well-balanced

@ target audience with
strong purchasing
25-34 years - 8,2 power in the

relevant age

Source: reader survey 2026,

n = 243, date 07. April 2026

TN Robb Report
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...highly educated with a high-income

Over 52% of Robb Report readers hold a college degree or a doctorate. Nearly 20% of our readership has a monthly net household income of over €10,000, with
11.5% earning over €15,000, making them one of the highest-income target groups in Germany. Unlike traditional lifestyle publications, we reach not only aspirational
target group but a readership with real purchasing power in the luxury segment.

Education
High School Diploma

Undergraduate Studies/Doctoral Program

Occupation

Senior Manager / Manager with
supervisory responsibilities

Self-employed

Net household income

3.000 — 5.000 Euro
5.000 — 10.000 Euro
more than 10.000 Euro
more than 15.000 Euro

JALRES
TN
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Our
readers can
actually
afford this
lifestyle.

Source: reader survey 2026,
n = 243, date 07. April 2026
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...having a wide range of interests

Robb Report readers have a wide range of interests, from fashion to travel and health. Their brand preferences range from Armani to Zegna, but also include
everything from Adidas to Zara, depending on the occasion and individual tastes.

Very high or
high personal interest

%

Watches 29

Fashion _ 51
Travel _ 77
Personal care _ 58
Health _ 75

Cultural events 53

N
N

Fragrances

JALRES
TN

\J’ {IA(} 07.09.26

LLJL

ROBB REPORT MAGAZINE PROFILE

Tell us your 3 favorite brands
(most frequently mentioned)

Audi
BMW Apple
Gucci Louis Vuitton
Dior
Mercedes Porsche
Puma
Prada Armani
Saenel Hugo Boss
Lancome
Adidas
Rolex
Zara

Source: reader survey 2026,
n = 243, date 07. April 2026

Robb Report
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...heavy consumers

Robb Report readers place a particularly high value on their spending on fashion and travel.

56% say they invest in travel very often or often, and 51% buy new fashion items very often or often.

How would you rate the frequency with which you purchase luxury

goods or services in the following categories?

Very often or often:

Watches . 14

Fashion _ 51
Travel _ 56
Spirits - 20
Automobiles - 17

{IA(} 07.09.26
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®

Frequent
travelers and
cosmopolitans
with a keen interest
in fashion.

Source: reader survey 2026,
n = 243, date 07. April 2026
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...luxury-oriented, with a particular emphasis on quality

Robb Report readers are brand-conscious and enjoy life to the fullest, and they value quality. As true cosmopolitans, they are open to exploring interesting options while
traveling and are willing to spend more on culinary experiences, as well as on education and home furnishings, to ensure they get the best quality.

In what situations do you place particular emphasis on quality
and luxury and pay less attention to price?
Very high quality (Level 1 of 5)

%
Travel _ 76,5 Quality-conscious
connoisseurs.
Home & Interior Design _69,5
House & Garden _ 63,3
Lifestyle in genera _61 3
Source: reader survey 2026,
n = 243, date 07. April 2026
TITEN Robb Report
\ [ {IA(] 07.09.26 ROBB REPORT MAGAZINE PROFILE 26




What kind of content do you most enjoy reading in Robb Report Germany?

Feature articles, product recommendations, and travel guides are in particularly high demand.

Interviews & Portraits - 36,8
Insights into the luxury industry - 45,1
Lifestyle Articles and Trends _ 57,8 @ An interest in luxury

topics and trends,
Travelogues and Destination Suggestions _ 64,8

and especially
travel.
Product reviews and recommendations - 39,3

Source: reader survey 2026,
n = 243, date 07. April 2026

Robb Report
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What are our readers’ lives like?

52% of our readers live in their own house or apartment,

while 44% rent an apartment.

What is your living situation?

Apartment for rent

House for rent

Condominium

Own home

| am a landlord

»
A
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Both
owned and
rented.

Source: reader survey 2026,
n = 243, date 07. April 2026
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What is the marital status of our readers?

52% of our readers are married, and another 13.9% are in a relationship.
34.0% say they are single or divorced.

What is your marital status?

%
Single I - 5
Married (and with a chiit) | A /5.3
Mostly
Married (no children) - 5,7 @ living with a partner
and/or family.
Partnered B o
Divorced - 7,4

Source: reader survey 2026,
n = 243, date 07. April 2026

Robb Report
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Robb Report reader survey 2026
Survey type and methodology

Our reader survey launched on
February 5, 2026, coinciding with the
publication date of issue 01/2026, in
the form of an online questionnaire.

Interested readers had time until the
publication date of issue 02/2026 on
March 26, 2026, to participate.

A total of 243 people took part in the
survey during this period.
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