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The icon of cuisine

No other magazine in the German-speaking world has this 

level of competence in terms of enjoyment. For over 45 years 

DER FEINSCHMECKER has been the authority among 

magazines for discerning gourmets.

DER FEINSCHMECKER understands culinary art as way of 

life: Travel + food + drinking: At home in the world's top 

gastronomy, a welcome guest in the avant-garde of the hotel 

industry and exquisite connoisseur of wines.

DER FEINSCHMECKER is independent and incorruptible. 

Visionary and visually stunning. Always on the move and 

closely connected with the who is who of the culinary world.
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A perfect hostess
Deborah Middelhoff
For 15 years DER FEINSCHMECKER has had a special place 

in the life of Deborah Middelhoff - she has been on board in 

the editorial department for so long and is now editor-in-chief 

of her favorite magazine. 

She stands for continuity and innovation. Her goal is to make 

DER FEINSCHMECKER even better. More transparency in 

the ratings of restaurants. Let chefs who make a difference 

have their say more often. More room for innovations from the 

food and gastronomy scene.

Her most important concern: To make the FEINSCHMECKER 

world even more synonymous with special culinary 

experiences. In the magazine, on the digital platforms and with 

the FEINSCHMECKER events.
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„
We live in an exciting time: 

Never was pleasure, chefs and restaurants around the world have been as popular as today. 

And at the same time, top gastronomy is currently reinventing itself.

What does enjoyment mean - today and in the future? What needs, values and expectations 

guide guests, move discerning connoisseurs? 

DER FEINSCHMECKER accompanies and shapes this development and is a compass in this 

culinary world. This is a really great and a great task.

“

Deborah Middelhoff, Editor-in-Chief DER FEINSCHMECKER
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TRAVEL - discover the soul of the culinary arts
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Enjoyment worldwide
And on site
If you look at the picture series in DER FEINSCHMECKER, 

you can almost taste the destination.

Enjoyment and culinary delights are the driving force behind 

DER FEINSCHMECKER. Insider tips to be discovered, 

beyond the hype, but with a lot of finesse. Trend restaurants 

and hotels, newcomers and cosy pubs. 

Always with you: the featherweight info guide with all the 

addresses from the respective issue to take out.

Always eagerly expected: The annual pocket guides from 

DER FEINSCHMECKER with the test results of the jury for 

the best restaurants in Germany and the best restaurants for 

every day.



EATING - tasting the essence of the culinary
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Pleasure of the top class
And fine recipes
DER FEINSCHMECKER turns them into heroes! Top chefs 

and young talents, hosts and temples of pleasure, high-quality 

products and passionate producers.

They tinker, create and act out of conviction. They discover, 

smell, taste. They bring top enjoyment to the plate, make 

excellent bread or stand for meat from species-appropriate 

animal husbandry. In the restaurant and in their own kitchen, 

renowned recommendations and exclusive recipes.

DER FEINSCHMECKER is the first address for taste 

enthusiasts and ambitious hobby cooks. For the scene and 

its fans.
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DRINKING - more than just a culinary companion
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Pleasure in a glass
And in the cup
Whiskey, gin or liqueurs. Wine, Seccos or champagne. 

Tea or coffee. Regions, producers and best buys. One can 

argue excellently about taste, but not about pleasure.

DER FEINSCHMECKER tests, advises and recommends 

the special. And: chooses the best of the best. For example 

at the Riesling Cup or the annual Wine Awards, the Oscar 

among wine events.

Cheers!
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WAY OF LIFE - the feeling for trends
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Pleasure Equipment
And developments
DER FEINSCHMECKER shows beautiful things, with which 

demanding connoisseurs like to surround themselves. 

Fantastic technology, fastidious Design, culinary purchase 

places and seductive novelties - DER FEINSCHMECKER 

curates trends and products for the elevated benefit life-style.

Unusual people who make life even tastier? DER 

FEINSCHMECKER discovers them and tells their stories.
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Experience pleasure
Printed, digital, personal
DER FEINSCHMECKER magazin

Pocket-Guides

Special

ePaper

DER FEINSCHMECKER.de

Shop

Podcast

Video

DER FEINSCHMECKER community

Club

Travel-Service

Instagram

Facebook

DER FEINSCHMECKER events

Food-Market Hamburg

Riesling Cup

Wine Awards

Exhibition Pro Wein
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Our target group? Gourmets of course
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Culinary globetrotters.

Professional gourmets.

Passionate hobby cooks. 

Pleasure-individualists.

Ambitious gourmets. 

They have many names -

but only one leading medium: 

DER FEINSCHMECKER.

The readers of DER FEINSCHMECKER are well 

educated, have a very high net household 

income and generous financial leeway.

They belong to the social upper class, are 

cosmopolitan and luxury oriented. They are 

interested in a wide variety of subjects and are 

considered innovators and trendsetters.

DER FEINSCHMECKER reaches a total of 

580,000 readers (AWA 2022).
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The readers - advertising-relevant and print-oriented 

Source: AWA 2022, Index: Total population = 100

%   Index

With an advertisement in DER FEINSCHMECKER you address 580,000 readers of the elevated target group.                             

72% of the readers of DER FEINSCHMECKER belong to the advertising-relevant age group of 30-69 year old.

Gender

Men

Women

Age

20-29 years

30-39 years

40-49 years

50-59 years

60-69 years



DER FEINSCHMECKER guarantees a core target group that is at the top of the social pyramid. Often finds 

one the readers of DER FEINSCHMECKER in demanding professions and in leading positions. They have 

very high net household incomes and a correspondingly high financial leeway: 35% of readers 

of DER FEINSCHMECKER have € 1,000, - and more in the month remaining (index 187), then it does not surprise that 

a disproportionately high number of readers assess their own economic situation as very good.
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The readers - affluent and independent

Source: AWA 2022, Index: Total population = 100

187

259

212

170

270

197

35

24

37

54

6

42

%   Index
Total economic status

High (Level 1+2)

Profession

Owner, managing director, freelancer

Net household incomes

€ 4,000 and more

€ 5,000 and more

€ 6,000 and more

Financial leeway

€ 1,000 and more



Being able to afford something is not enough. DER FEINSCHMECKER specifically addresses readers with high

purchasing power, who are consumption and enjoyment oriented and have a pronounced awareness of quality. 

48% of the readers belong to the special target group of predominantly quality-oriented consumers (Index 215) –

optimal conditions for successful brand advertising.
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The readers - pleasure-oriented and quality-conscious
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Personal setting

applies to me:

Buy gladly products of exclusive companies

Enjoy staying in top hotels

Call me a gourmet

Buyer typology, consumption styles

Luxury oriented consumers

Mobile cosmopolitans

Strong personality multipliers

%    Index

21552

Source: AWA 2022, Index: Total population = 100



The readers of DER FEINSCHMECKER find themselves in the role of innovators and trendsetters. Their distinctive 

sense for new things, a wide range of interests, their openness as well as a strong ability to assert themselves make 

them role models for their environment. 20% of the readers of DER FEINSCHMECKER are among the innovators -

this corresponds to an index of 346 compared to the total population!
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The readers - trend-oriented and innovative 

206

346

201

22

20

32

%    Index
Personal setting

applies to me:

Sense for new things

Innovation orientation

Innovators

Trendsetter

Source: AWA 2022, Index: Total population = 100



The readers of DER FEINSCHMECKER lead a very sophisticated and cosmopolitan lifestyle, 

they are extremely quality-oriented and cultivate an upscale and exclusive consumer style. 

They attach great importance to the exclusivity of their possessions.
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The readers - demanding and cosmopolitan 

332

283

213

187

276

261

242

11

20

8

44

31

31

35

%   Index

Source: AWA 2022, Index: Total population = 100

Homeownership

Exclusive glasses

High quality wristwatch

Precious jewelry

Valuable tableware / cutlery

High quality large kitchen appliances

Modern furniture from designers

Valuable travel and business 

baggage



A total of 38% of DER FEINSCHMECKER's readers belong to the special target group of luxury-oriented 

consumers - this corresponds to an index of 341. This also means that the readers are constantly 

with the latest fashion accessories. The high index values indicate an extremely high willingness to buy luxury articles.

DER FEINSCHMECKER Magazine profile 2022 20

The readers - active consumers and modern 

316

229

231

315

310

173

251

10

3

8

2

4

3

5

%  IndexPurchase plan in 1 - 2 years

Exclusive glasses

High quality wristwatch

Precious jewelry

Valuable tableware / cutlery

High quality large kitchen appliances

Modern furniture from designers

Valuable travel and business 

baggage

Source: AWA 2022, Index: Total population = 100



DER FEINSCHMECKER – Icon of the world of pleasure
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No other magazine in the German-speaking world 

has this level of competence in terms of 

enjoyment. For over 40 years DER 

FEINSCHMECKER has been the authority among 

magazines for discerning connoisseurs. 

DER FEINSCHMECKER sees culinary art as a 

way of life: travel + food + drink. Special 

recommendations from real insiders, exclusive 

recipes and the best addresses for top restaurants 

worldwide, for high-quality products and passionate 

producers.

What pleasure means today and in the future and 

where to find it - DER FEINSCHMECKER 

accompanies this development! In the magazine, 

on digital platforms and with its own events. 

DER FEINSCHMECKER is independent and 

incorruptible. Visionary and visually stunning. 

Always on the move and closely connected with 

the who's who of the world of enjoyment. 

Sources: AWA 2022; IVW I/2022, Ad rate 2022

Publication frequency

monthly

Copy price

€ 13,90

Ad rate 2022

full page 4c € 21.900,00

Formats

21,0 cm Width

28,0 cm Height

Paid circulation

58.205 copies

Coverage

580.000 Mio.

Digital issues on
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Click here for schedule and 

further details.

https://jalag.de/wp-content/uploads/2021/10/FEINSCHMECKER_MediaKit-Print_2022_EN.pdf


Nadine Sturmat 

Brand Manager 

T +49 40 2717-2338

E nadine.sturmat@jalag.de

Stefanie Biehler

Brand Manager

T +49 40 2717-2563

E stefanie.biehler@jalag.de

Jörg Slama

Leitung Sales Region Nord

T +49 40 22 85 92 99-2

E joerg.slama@jalag.de

Michael Thiemann

Leitung Sales Region Mitte/West/Österreich

T +49 40 22 85 92 99-6

E michael.thiemann@jalag.de

Marco Janssen

Leitung Sales Region Südwest

T +49 40 22 85 92 99-7

E marco.janssen@jalag.de

Jonas Binder

Leitung Sales Region Süd

T +49 40 22 85 92 99-3

E jonas.binder@jalag.de
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Contact
We look forward to talking to you...

Click here for all international contacts and contact details.

https://jalag.de/kontakt/

